
        
 
 

June 2, 2005 
 
Via Hand Delivery and ECFS 
 
Marlene H. Dortch 
Secretary, Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 
 
 Re: WC Docket No. 05-65 
  WC Docket No. 05-75 
 
Dear Ms. Dortch: 
 
 SBC and AT&T respectfully submit this letter to update some of the information 
provided in the Joint Opposition of SBC Communications and AT&T Corp. to Petitions to Deny 
and Reply to Comments (hereinafter, “Joint Opposition”). 
 
 In the Joint Opposition, SBC and AT&T introduced the testimony of numerous retail 
business customers, all of whom commented that the proposed transaction will serve the public 
interest by providing them tangible benefits without harming competition.1  Since the Joint 
Opposition was filed, other customers have come forward to express similar sentiments.  As with 
the previous set of customer statements, the new set of customers expressing their support for the 
merger represent a broad range of businesses from all over the country, including both large 
enterprises that use telecommunications services on a nationwide and international level and 
smaller businesses that require local or regional service.2  These statements, like the statements 
attached to the Joint Opposition, attest to the intense competitiveness of the marketplace for 
business telecommunications services and explain why the proposed transaction will only 
enhance that competition.  For example: 

 
• The Assistant Manager for Network Design at international computer firm ASUSTek 

Computer Inc. states that the proposed merger “is a good thing for AT&T, SBC and 
ASUSTek,” that “SBC and AT&T provide complimentary [sic] services -- SBC provides 
sophisticated local services and AT&T has a sophisticated worldwide network,” and that 
“the merged entity will likely have the capacity to provide a broader spectrum of 
sophisticated telecommunications services, at reduced prices than either AT&T or SBC 
could provide alone." 

 

                                                 
1 See Joint Opposition at 129-149. 
2   Some, but not all, of these customers have agreed to the publication of their statements or letters in support of the 
merger, and these statements and letters are attached hereto. 
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• The CIO and Assistant Vice President of Telecommunications at Texas-based BNSF 
Railway Company are "very supportive" of the proposed merger as a result of the 
"efficiencies [that] can be obtained," are "not concerned that this acquisition will produce 
an anticompetitive effect," and "look forward to dealing with companies that can offer a 
multitude of services supporting and supplementing our own private telecommunications 
infrastructure at all levels:  regional, national, and international."  
 

• The Executive Vice President and CIO of Illinois-based First Midwest Bank sees the 
proposed merger as “beneficial to enterprise customers” because it will provide First 
Midwest “greater opportunities and resources,” create technological benefits “such as 
improved VoIP technology,” help customers “obtain a majority of their service needs 
from a single source” and thereby improve service, streamline administration of 
contracts, and reduce prices. 

 
• The CIO of Texas-based La Quinta Inns, Inc. has “no concerns that proposed merger 

will affect the availability of competitive alternatives.”  He believes that La Quinta “has a 
wide range of providers from which to choose” for the provision of the long distance and 
data communications services it currently purchases from AT&T, and notes that with 
respect to local and Internet access services, it both can and does purchase service from 
firms such as Time Warner, US LEC and McLeod.  

 
• The CIO of Michigan-based Meijer, Inc. is “in favor” of the proposed merger, because 

“there is a difference in the services and products for which enterprise customers, such as 
Meijer, use SBC and AT&T” and because “strong synergies [] will likely result from the 
merger,” including greater efficiency in customer account servicing, provision of a 
greater array of services, and lower prices.  He also emphasizes that “the future for 
enterprise customers is in IP convergence,” for which the combined company “would 
have greater capacity,” and which might “result in a greater role of cable companies or 
others in the telecommunications industry that will help maintain competition in the 
industry.”  

 
• The Executive Vice President of Technology Planning and Control at Minnesota-based 

US Bancorp states that "the market has become hyper-competitive,” that he does “not 
see SBC and AT&T as competitors,” and that “US Bancorp has plenty of alternatives to 
each company in its respective area.”  He also views the proposed merger as “beneficial 
to US Bancorp because it will permit us to obtain a broader array of local and long-
distance services from a single vendor.” 

 
• The Telecommunications Manager at Nevada-based Your Vitamins Inc. (d/b/a Pro-

Cap Laboratories) makes clear that "given that there are multiple providers of 
telecommunications services available to Pro-Cap Laboratories, I have no concern that 
the proposed merger of AT&T and SBC will harm or limit the competitive choices I now 
have for my firm's telecommunications needs." 
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• The Director of Telecommunications at California-based Young’s Market notes that the 
company is “very much in favor of the proposed merger between SBC and AT&T” 
because the merger “will give SBC more extensive features and functionalities that 
Young's Market will need as we expand nationally” and “help ensure that an American 
telecommunications company will attain a broader reach internationally; otherwise, 
American companies wanting to expand globally will be behind the 8-ball."  He also 
states that “I know that I have choices and will continue to have choices that I can either 
turn to or use as leverage to get competitive prices and top-quality service." 

 
The widespread support offered by such a diverse and growing array of business 

customers confirms why the Commission should approve the proposed transfer of control of 
FCC licenses held by AT&T. 
 

      Sincerely, 

 
SBC Communications Inc. AT&T Corp.
 
/s/ Gary L. Phillips   
 
Gary L. Phillips
SBC Communications Inc.
1401 I Street, N.W.
Suite 400
Washington, D.C.  20005
Tel: (202) 326-8910

 
/s/ Lawrence J. Lafaro  
 
Lawrence J. Lafaro
AT&T Corp.
Room 3A 214
One AT&T Way
Bedminster, NJ 07921
Tel: (908) 532-1850

 

 

Attachments 

 

cc: Daniel Gonzalez
 Michelle Carey
 Sam Feder
 Lauren “Pete” Belvin
 Jessica Rosenworcel
 Scott Bergmann
 Jonathan Levy
 Thomas Navin
 Julie Veach
 Bill Dever
 Marcus Maher
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